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Social Media Content
Pillars
Content pillars enable us to strategize
effectively and ensure consistency and
direction across our platforms.

Research
Spotlights (e.g.,
CAM Survey, AI
bots)

Student
Perspectives (e.g.,
Graduation
features,
spotlights)

Awareness Days &
Holidays (e.g.,
GAAD)

Digital Accessibility
Practices

Events, Reports,
and Webinars

Key Themes

Center Resources
(e.g., Learning
Hub, publications)



Social Media 
Logos
Use the shortened graphic logo in order to
achieve a clean and minimal look on social
media. Use full logo when managing larger
graphics.

Use on Daylight,
Sky, and Sage
backgrounds.

Place in bottom
right corner of
social assets.

Use on Lagoon,
Growth, Hibiscus
and Sunset
backgrounds. 

Place in bottom
right corner of
social assets.



Emojis/Icons
Emojis and icons make
communication fun, provided
they're used in the proper context.

Applicability

Use of emojis can be used
on social media only.
Icons can be used in all
mediums of marketing.

Use outline iconography
only when creating
graphics.

Use minimal amounts of
emojis and Icons to
emphasize key areas.

Selection

Quantity



Hashtags
Hashtags allow us to group content
into categories and reach users whose
interests align with the information we
share.

Format

Always use #
before any hashtag
used.

Use trending and/or existing
hashtags whenever possible.
New hashtags should be used
sparingly and with specific
campaign cause.

Do not use overly
long hashtags that
are hard to read.

Relevance

Coherence



Accessibility
Accessibility allows us to share content
with all individuals. It also provides the
opportunity to provide clarity in audio
and graphics. 

Closed Caption

Always embed closed captions at the
bottom of video. Make sure that
captions do not block any signing.

Keep text brief and
informative. Essential
description only for screen
readers and search engines.

Use [ID:] format. Add context to explain
the image's purpose. This is more
detailed than alt text, catering to all users
and adding value beyond the visual. 

Alt Text

Image Descriptions
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IG Highlights 10



Social Event Banner (LI/FB) 11
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Events (Carousel)Events (Carousel)
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Events (Carousel) 16



Photos 17
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Carousel (CAM + FAM + Campus Spotlight) 20
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Carousel (CAM + FAM + Campus Spotlight) 22



Carousel (CAM + FAM + Campus Spotlight) 23
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Research 25



Research 26
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Infographics 32



Quotes 33
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Holiday 35
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YouTube
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Students Thumbnail Covers 38



Professor Thumbnail Covers 39



Researchers Thumbnail Covers 40



Audience Playlist Covers 41



Report Playlist Covers 42



Learn
Dash



Faculty/Staff



Module Banners



Module Banners



Module Covers



Module + Resource Thumbnails



Student



Module Banners
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Module Banners
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Module Covers
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Module + Resource Thumbnails 53



Researcher



Module Banners
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Module Banners
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Module Covers
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Module + Resource Thumbnails 58


