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Establish the first actionable research
foundation to support success in college

Cultivate a greater understanding of
disability by all campus stakeholders

Create practical strategies to boost
enrollment, inclusion, and completion

Millions of Disabled
College Students Want
to Succeed. 

The Center’s Mission is
to Make That Success
Possible.

Collaborate on a student-centered model
focused on equity and accessibility



Brand
The National Disability Center for
Student Success (the Center) strives to
ensure educational success for disabled
students across the country. The brand
reflects its commitment to accessibility,
equity, and impactful research.
Consistency in branding reinforces trust,
credibility, and recognition.



Empowering Accessible Success

The National Disability Center for Student Success is driven by a singular purpose: empowering every student, regardless of ability, to reach
their highest potential in postsecondary education. Its brand essence is firmly rooted in accessibility, equity, and an unwavering commitment
to inclusion. The Center strives to create a world where disabled students not only access all aspects of higher education but also thrive within
it. This mission guides every action—from pioneering research to collaborative initiatives and student mentoring—demonstrating that success
becomes a reality when barriers are dismantled and opportunities are equitably provided.

Brand Essence



Does this communication reflect the National Disability Center commitment to accessibility?1.

Is the message focused on equity and inclusion?2.

Does this visual or written content convey empowerment?3.

Are you promoting innovative and impactful solutions?4.

Does this communication demonstrate the Center values of support and collaboration?5.

Is the tone inclusive and welcoming?6.

Are you highlighting success stories of disabled students or other Center members or partners?7.

Does this content emphasize the importance of accessible education for all?8.

Brand Essence Questions



Faculty/Staff
Faculty and staff at the National Disability Center for Student Success embody its brand essence by creating accessible, inclusive
environments that empower disabled students to succeed. Their work isn’t just about educating—it’s about removing barriers, fostering
collaboration, and ensuring equitable opportunities for all students. Faculty members are leaders in their fields, driving innovative solutions
for accessibility and ensuring every student can reach their full potential. Through their dedication, they help redefine what it means to be an
inclusive and impactful educator.

Students/Family
For students and their families, the brand essence of the Center is about empowerment through education. The Center provides resources,
support, and advocacy to ensure that disabled students have the tools they need to succeed. Families can trust that their students will be
welcomed into an inclusive environment where their needs are met, and their successes are celebrated. The Center ensures that every
student’s journey is one of growth, achievement, and opportunity.

Researchers
Researchers at the Center are at the forefront of accessibility innovation. Its brand essence shines through their work as they seek new ways
to improve educational environments for disabled students. By pushing boundaries and leading cutting-edge studies, these researchers are
changing the landscape of higher education. Their work translates into real-world solutions that make education more accessible for
everyone, ensuring lasting impact and systemic change.

Brand Essence Examples



Voice and Tone 
The Center’s brand voice is inclusive,
knowledgeable, and supportive. It aims to
communicate with empathy, creating
content that empowers disabled students,
educators, and advocates.

Inclusive: Ensure all voices are heard
and respected.
Knowledgeable: Demonstrate
expertise in accessibility research.
Supportive: Encouraging, always
focusing on problem-solving and
partnership.



Tone Guidelines
Understanding  Tone of Voice:

The National Disability Center tone of voice reflects the core of its mission: to empower, inform, and support. It's crucial for building trust and

establishing authority in the field of disability education and advocacy.

Tone Characteristics:

Empowering and Encouraging: Uplift and motivate the audience by focusing on ability, opportunity, and success.

Clear and Informative: Provide well-researched, straightforward information that educates and informs stakeholders.

Supportive and Respectful: Offer support and understanding, acknowledging the challenges while focusing on solutions and positive

outcomes

Use of Third Person:

The center consistently uses third-person language to maintain a professional and objective tone in its external communications outside of

those used in social media and email marketing. This approach reinforces the organization's authority and ensures clarity. By referring to

itself as "The Center," rather than using first-person pronouns like "we" or "our," the organization positions itself as a reliable and impartial

source of information. This technique also helps to keep the focus on the audience and the subject matter, rather than on the organization.



Grammar guidelines ensure clarity, professionalism, and consistency, adhering to Oxford grammar rules.

Key Principles:

Oxford Comma: Ensure clarity by using the Oxford comma in lists.

Example: "The National Disability Center for Student Success provides research, learning opportunities, and helpful resources."

Grammar and Punctuation: Follow these rules for clarity:

Commas: Use in lists, after introductory elements, or to set off non-essential information.

Example: "After reviewing the data, the Center found significant results."

Colons: Introduce lists, quotes, or explanations.

Example: "The Center’s focus areas include: research, education, and advocacy."

Apostrophes: Indicate possession or form contractions.

Example: "The Center’s mission is to support students."

Em Dashes: Add emphasis or set off additional information.

Example: "The Center’s goal—supporting every student—drives its efforts."

Grammar and Punctuation



Special Spelling, Style and Word Usage

Adhere to specific spelling and style rules tailored for the Center's communications.

Spelling

Always Capitalize T in Townhall. Also do not use “town hall” with the space. 

After the first usage of the full center name, National Disability Center for Student Success you can then shorten to National Disability

Center or the “Center”.

Do not use Acronyms such as NDC or NDCSS or NDCFSS. Instead use National Disability Center, and then “the Center” for 3rd use if

needed.

You can use either “,PhD” or “Dr.” but be consistent within the same document.

Style

Students Come First: Mention students before faculty or staff.

Example: "Ryan Mata, Doctoral Candidate, and Dr. Stephanie Cawthon are set to release two research papers this year."



Messaging
The Center’s messaging emphasizes the
importance of accessibility, equity, and
research. Communications highlight the
real-world impact of the work the center
achieves, ensuring that all students—
regardless of ability—have the opportunity
to succeed in higher education. 

Focus on clear, compelling, and solution-
oriented messages that inspire action,
whether that’s through policy change,
research initiatives, or direct student
support.



Brand Positioning Statement
Brand Positioning Statement: The National Disability Center for Student Success positions itself as the leading authority on creating
accessible and inclusive educational environments for disabled students in higher education. The Center focus on innovative research,
advocacy, and actionable solutions ensures that all students have equal opportunities to thrive. By working closely with faculty, students,
families, and researchers, the Center creates sustainable pathways to success for all, making us the go-to resource for higher education
institutions committed to accessibility.

Differentiation: What sets the National Disability Center for Student Success apart is its comprehensive approach that integrates
research, real-world solutions, and collaboration with key stakeholders. Unlike other organizations, The Center bridges the gap between
theory and practice by working directly with faculty, students, families, and researchers to implement practical, data-driven changes that
have a measurable impact on educational outcomes. The Center doesn’t just advocate for accessibility—it leads the way in making it a
reality in higher education.



Audience Pillars 
Faculty/Staff
For faculty and staff, the National Disability Center offers expertise and tools to create accessible learning environments that meet the needs of
all students. The Center provides professional development, research-based strategies, and support to help educators implement inclusive
practices in their classrooms and campuses. Its goal is to empower educators to become advocates for accessibility, ensuring that every student
can succeed.
Message to Faculty/Staff: Be part of the change. Gain access to cutting-edge research and practical solutions that help you create an inclusive
learning environment for all students.

Students/Family
For students and their families, the Center provides the resources, support, and advocacy necessary for navigating higher education as a disabled
student. It helps students overcome challenges and access opportunities, while ensuring families feel confident that their students are receiving
the support they need to succeed in college and beyond.
Message to Students/Family: The National Disability Center for Student Success is here to support your journey. With resources and guidance,
every student has the opportunity to thrive in an inclusive and accessible educational environment.

Researchers
For researchers, the National Disability Center is a hub for groundbreaking studies on accessibility and disability in higher education. It provides a
platform for collaboration, funding opportunities, and a network of experts dedicated to advancing the field of educational accessibility. The
Center’s research informs policy and practice, making a tangible difference in the lives of disabled students.
Message to Researchers: Lead the future of accessibility research. Join a community of innovators 
committed to transforming education through cutting-edge studies and real-world impact.



Key Messages
Key Messages:

"Empowering disabled students to succeed in higher education."
"Building a foundation of research to support disabled student experiences."
"Fostering collaboration to create accessible, equitable educational models."

Examples and Application:
Website Content: Use clear, empowering language that highlights research and community efforts.
Promotional Materials: Incorporate key messages to succinctly communicate the value of the Center’s research and initiatives.

Why It Matters:
Consistency in messaging ensures that the Center’s mission is clearly understood and embraced internally and externally.
Well-crafted messages help in building a strong, recognizable brand.

Do:
Integrate key messages into all forms of communication, ensuring they are adapted appropriately for different formats and
audiences.
Highlight the impact of the Center’s work using data and testimonials in its communications.

Don't:
Don’t stray from approved messaging which could dilute the Center’s brand and confuse its audience.
Avoid using technical jargon that might not be easily understood by all stakeholders.



Key Message to Faculty/Staff:
Be part of the change. Gain access to cutting-edge research and practical solutions that
help you create an inclusive learning environment for all students.

Do's and Don’ts:
Do: Use the Center's research and tools to enhance accessibility practices.
Example: "Incorporate the Center’s research-backed strategies to better support students
with diverse needs."
Don’t: Use the Center’s data to pry into students’ personal accommodations or
pressure students into disclosing information.
Example: "Don’t assume that all students with a disability need or want to disclose their
accommodations. Respect privacy and do not use data as a tool for prying."
Do: Engage in ongoing professional development to create more inclusive learning
environments.
Example: "Access resources that equip you with practical approaches for creating
accessible and supportive classrooms."
Don’t: Misinterpret or misuse research to generalize about all disabled students.
Example: "Avoid drawing broad conclusions from individual cases. Each student’s needs
are unique, and data should not be used to stereotype or overgeneralize."

Key Messages for Faculty/Instructors/Staff

Professor
Alt: FacultyStaff, Instructor,etc.



Key Messages for Students

College Student
Alt: Four year, trade school, community 

Key Message to Students/Family:
The Center is here to support your journey. With resources and guidance, every student
has the opportunity to thrive in an inclusive and accessible educational environment.

Do's and Don’ts:
Do: Highlight the Center’s resources that support self-advocacy and understanding of
rights.
Example: "Explore the Center’s guides on self-advocacy and discover how to navigate
your college journey with confidence."
Don’t: Promise that the Center will provide direct accommodations or act as an
intermediary with the school.
Example: "The Center will ensure you get the accommodations you need from your
school." (Incorrect)
Do: Encourage students and families to use the Center’s data and research in their
own advocacy.
Example: "Use the Center’s research-backed resources to advocate for your needs and
create a more inclusive learning experience."
Don’t: Imply that the Center provides individual legal assistance or intervenes directly
with institutions.
Example: "The Center will represent your case to your university." (Incorrect)



Key Messages for Researchers

Researcher
Alt: Analyst, Examiner, Scholar

Key Message to Researchers:
Lead the future of accessibility research. Join a community of innovators committed to
transforming education through cutting-edge studies and real-world impact.

Do's and Don’ts:
Do: Leverage the Center's platform for collaboration and data sharing to drive
innovative research.
Example: "Collaborate with peers across disciplines and use the Center’s data to explore
new areas of accessibility research."
Don’t: Use the Center’s data to draw unsupported correlations or make broad
assumptions.
Example: "Ensure that your conclusions are based on sound methodology. Avoid making
causal claims without sufficient evidence."
Do: Focus on research that drives policy and institutional change through evidence-
based findings.
Example: "Use the Center’s research to inform educational policy and create systemic
changes that benefit disabled students."
Don’t: Misuse data to overgeneralize findings or apply them beyond their intended
scope.
Example: "Be cautious in interpreting data, recognizing that findings about one group of
students may not apply to all students with disabilities."



Logo
The Center’s logo is a powerful visual
representation of its mission. It symbolizes
accessibility, innovation, and unity,
representing the Center’s role as a leader
in the fight for inclusive education. Whether
on digital platforms or printed materials,
the logo must be used consistently to
maintain the integrity and recognizability
of its brand. It serves as an emblem of
trust and professionalism in the field of
disability advocacy.

VIEW FULL BLOG

https://nationaldisabilitycenter.org/news/about-our-logo/


elements

National Disability Center
for Student Success

A PERSON WITH ARMS
OPEN AND FLEXIBLE A
CROWN OF LEAVES IN
STRONG OUTREACH

CONTINUOUS LINE W/ LOOP (PERSON)
REPRESENTS NDC AS AN CONSISTENT, INVITING AND
COMMUNITY-FOCUSED RESOURCE TO SUPPORT ALL

THE NUMBER 4 SIGNIFIES GROUNDING +
STABILITY. THE LEAVES REPRESENT THE
VARIOUS SUPPORTERS BEHIND NDC

THE INSPIRATION: A DIFFERENT APPROACH TO CHANGE - CLEAR, OPEN, COMMUNITY-FOCUSED

4 LEAVES

Logo



GRAPHIC VERTICAL 

VERTICAL STACKED
TEXT ONLY

HORIZONTAL

HORIZONTAL STACKED

Primary Logo



Color
The colors of the National Disability Center
for Student Success represent the Center’s
core values: trust, inclusivity, and optimism.
The primary color palette reflects a
balance between professionalism and
warmth, creating an inviting and
trustworthy identity. Consistent use of
these colors across all materials
strengthens brand visual identity and
fosters instant recognition.



CMYK 
RGB 
HEX/HTML 

CMYK 
RGB 
HEX/HTML 

CMYK 
RGB
HEX/HTML 

CMYK 
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HEX/HTML 

CMYK 
RGB 
HEX/HTML 

CMYK 
RGB
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87 63 40 23
52 79 102
#354F66

20 11 0 251
255 233
#FBFFE9

63 33 100 16
105 122 5
#697A05

LAGOON DAYLIGHT GROWTH

WHITE CONTRAST= 9:1

Color

BLACK CONTRAST= 21:1 WHITE CONTRAST= 5:1

39 8 0 0 153
204 255
#99CCFF

16 6 33 0 217
221 186
#D9DDBA

22 75 0 0 204
96 194
#CC60C2

SKY SAGE HIBISCUS

BLACK CONTRAST= 12:1 BLACK CONTRAST= 15:1 BLACK CONTRAST= 6:1

CMYK 
RGB
HEX/HTML 

0 76 65 0 255
113 90
#FF715A

SUNSET

BLACK CONTRAST= 8:1



PRIMARY

SUPPORTING

LAGOON + SKY

LAGOON + DAYLIGHT

GROWTH + SAGE

GROWTH + DAYLIGHT

HIBISCUS + DAYLIGHT SUNSET + DAYLIGHT

Approved Color Contrast Pairs



Typography
Typography is a key element in ensuring
that the Center’s communications are
clear, accessible, and professional. The
Center’s typeface choices are made with
readability and accessibility in mind,
ensuring that all audiences, including those
using assistive technology, can engage
with the content. The Center’s typography
reflects a modern and inclusive identity,
adaptable across print and digital
platforms.



Typography
Use a custom font selected for readability and elegance. This typography helps to reinforce our brand identity and should be used in all
communications.

Aa
Headings Body

Red Hat
Display

Medium

MediumItalic

Bold

Bold

Quicksand

Aa
0
6



Red Hat Display - Bold
A B C D E F G H I J K L M N O P Q R S T U V W X Y
Z a b c d e f g h i j k l m n o p q r s t u v w x y z
0 1 2 3 4 5 6 7 8 9 | ! ? ; @ # $ % & 

HE ADING

Red Hat Display - Black
A B C D E F G H I J K L M N O P Q R S T U V W X Y Z a
b c d e f g h i j k l m n o p q r s t u v w x y z
0 1 2 3 4 5 6 7 8 9 | ! ? ; @ # $ % & 

SUBHEADING

RED HAT DISPLAY IS
CONFIDENT AND
STRAIGHT-FORWARD,
YET IT DOESN’T TAKE
ITSELF TOO SERIOUSLY. 

QUICKSAND IS
SUPPORTIVE AND
YOUTHFUL.

primary

Typography



Digital Fonts
PARAGRAPH

Filson Soft - Regular
A B C D E F G H I J K L M N O P Q R S T U V W X Y Z a
b c d e f g h i j k l m n o p q r s t u v w x y z
0 1 2 3 4 5 6 7 8 9 | ! ? ; @ # $ % & 

A LIGHT, EASY-TO-READ
AND CLEAR TYPEFACE,
FILSON SOFT IS OPEN,
WARM AND CLEAR

secondary



Photography
Photography used by the Center captures
real stories of disabled students,
educators, and partners, reflecting the
diversity and vibrancy of its community.
The imagery focuses on empowerment,
inclusion, and the impact of accessibility on
education. The goal is to visually
communicate the Center’s mission through
authentic, bright, and dynamic images that
celebrate success and progress.



Imagery

NATURAL LIGHT | UNFILTERED AND POSITIVE | AUTHENTIC COMPOSITION | REAL PEOPLE WITH REAL BEAUTY



Iconography
The iconography is designed to
complement the Center’s visual identity
while being simple, modern, and
accessible. Icons used in reports,
presentations, and social media should
reflect the Center’s mission of advocacy
and education for disabled students. Clear
and intuitive, icons are part of a visual
language that communicates ideas quickly
and effectively.



Iconography



Iconography



Accessibility
Accessibility is at the heart of the National
Disability Center for Student Success. Every
piece of communication created—whether
digital or print—must be fully accessible to all
audiences, regardless of ability. This includes
providing clear and descriptive alt text for all
images, image descriptions for social media
posts, and ensuring that all materials meet
accessibility standards such as WCAG 2.1. Our
commitment to accessibility extends to all
elements of design, including color contrast,
readable fonts, and the use of assistive
technology-compatible formats. 



ALT Text
When writing alternative text (alt text) for images, it's important to keep it simple and context-specific.

Describe like you're talking to a friend: Keep it simple, clear, and relevant to the image.

Context matters: Tailor the description based on your audience (e.g., technical details for experts, light for general readers).

Be concise: Provide essential details, avoid unnecessary descriptions.

No need to say "Image of": Screen readers already identify it as an image.

Punctuation is key: Use proper punctuation to guide the screen reader.

Include race if relevant: Describing race can help avoid unintentional bias.

Not all images are decorative: Ensure the image doesn’t contain important information before omitting alt text.

Source: https://cloudfour.com/thinks/write-alt-text-like-youre-talking-to-a-friend/

https://cloudfour.com/thinks/write-alt-text-like-youre-talking-to-a-friend/


ASL Translations
When translating American Sign Language (ASL) to spoken or written English, it is important to ensure the translation is complete and

accurately conveys the intended message. Here are the key steps to follow:

Add Missing Words:

Carefully review the ASL-to-English translation to identify any missing words or phrases.

ASL often omits articles (a, an, the), prepositions, and auxiliary verbs which are essential in English for clarity and grammatical

correctness.

Ensure that all necessary words are included to make the sentence complete and coherent.

Maintain Meaning and Context:

Ensure that the added words do not alter the original meaning or context of the message.

Preserve the intent, nuances and cultural differences of the ASL message while adapting it to proper English grammar and syntax.

Example:

ASL: "Student go library"

Edited Translation: "The student is going to the library."

By carefully editing ASL-to-English translations, it ensures that the final communication is accurate, respectful, and understandable to all

audiences.



Design Elements
The design elements of the National Disability
Center for Student Success are crafted to
convey professionalism, inclusivity, and clarity.
Every visual component—from layout to icons
—serves to support the Center’s mission of
accessibility. Simplicity, legibility, and
consistency are at the core of the Center’s
design philosophy. Design elements are
carefully considered to make content easy to
navigate, emphasizing both functionality and
aesthetic appeal. These elements work
together to create a welcoming and inclusive
experience for all users, reflecting dedication
to accessible education.



Design Elements



Templates 
Consistency is key in every
communication. The Center’s toolkit
provides essential templates for reports,
presentations, social media, and more,
ensuring that every message aligns with
our brand identity. 

These templates streamline the creation of
branded materials while maintaining a
professional and cohesive look across all
platforms.



Use the specified fonts and
styles in the brand guidelines
for all written communications.

Ensure you use the
brand's specified colors
in all assets.

Do not alter, distort, or
change the logo colors
without permission.

Avoid using the brand's graphic
elements in a way that is not
consistent with the guidelines.

Use Official Color
Palette

Modify the Logo

Typography
Consistency

Misuse Design
Elements

Do

Don’t

Do

Don’t

Use photography and
illustrations that match
the brand's aesthetic.

Do not use colors that are not
included in the brand's official
palette for brand representation.

Follow Imagery
Style

Inappropriate Color
Usage

Do

Don’t

Ensure the message
delivered is aligned with
brand values.

Avoid communications that
contradict or obscure our
brand message.

Consistent
Messaging

Conflicting
Messages

Do

Don’t

Do's and Don'ts



Legal Disclaimer Usage
© 2024 National Disability Center for Student Success. This document was developed with grant

#R324C230008 from the Institute of Education Sciences (IES). However, its contents do not necessarily

represent the policy of the IES or the U.S. Department of Education, and you should not assume

endorsement by the federal government. Project Officer: Akilah Swinton Nelson, PhD.

NOTE: The term “document” can be replaced with type (i.e. website).



Citations and References

Follow APA for general research citations and legal citation standards for acts and

regulations.

APA Format for Research Publications

Author Last Name, First Initial(s). (Year). Title of Work. Institution, Location. Funding or Grant

Information (if applicable).

Example:

Mata, R.A. & Borrego, M. (2024). Disabled Students in U.S. Postsecondary Education. National

Disability Center for Student Success, The University of Texas at Austin. Funded by IES

Cooperative Agreement #R324C230008.

Legal Citation Format

Act Name, Statute (Year).

Example:

Americans with Disabilities Act of 1990, 42 USC § 12131-12134 (1990).



Flyers



Research Reviews



Campus Studies



Banners



Emails

https://nationaldisabilitycenter.org
/newsletter-archive/

https://nationaldisabilitycenter.org/newsletter-archive/
https://nationaldisabilitycenter.org/newsletter-archive/


Powerpoint Templates



Powerpoint Templates



Social Media Platforms



Social Media Templates (Static)



Social Media Template (Carousel)



Social Media Template (Carousel)



Social Media Templates (Animated)
https://www.instagram.com/reel/C_irI8NCJ8q/?
utm_source=ig_web_copy_link&igsh=MzRlODBiNWFlZA%3D%3D

https://www.instagram.com/reel/DAWMt50P9NG/?
utm_source=ig_web_copy_link



© 2024 National Disability Center for Student Success. This document was developed with grant #R324C230008
from the Institute of Education Sciences (IES). However, its contents do not necessarily represent the policy of the
IES or the U.S. Department of Education, and you should not assume endorsement by the federal government.
Project Officer: Akilah Swinton Nelson, PhD.


